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Why Sawary? ool
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. Great ideas alone are never enough. Many remarkable concept ‘
confined to paper, while countless ambitions only begin to thrive wh 3
someone truly believes in them. At Sawary, we believe the true value c
an idea lies not in the idea itself, but in the people who bring it to life gi
it the strength to be seen, remembered, and transformed into
meaningful reality. We are a team that sees possibilities where other
obstacles, finds direction when the path seems unclear, a |

—

ambition into experiences, and challenges into achlevem
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where “Sawary” beglns not as a company that 5|mply d
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Who Are We?

= Sawary is more than a creative agency. We are
a team built on the belief that truly great ideas
deserve the right people to help them stand

strong, regardless of the challenges ahead.
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Our Story

> The name Sawary is inspired by the mast, t

structure that supports, steadies, and give

balance. It perfectly reflects who we are.

= We believe every great idea needs someone t
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carry it forward, and every success is built by
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team standing firmly behind it. To us, Sawary I
more than a name; it represents support,

resilience, and inspiration. *’”_*
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SAWARY

How do we see ourselves?

«® Qur Vision:

To become a creative partner that empowers ambitio
iIdeas and builds lasting trust beyond

project—transforming ideas into memora

experiences and meaningful impact.

/B Our Mission:

To deliver integrated creative solutions that seamlessly —A QN A= = :
- F:—-..:- — = - w_,.:.-ﬂ-’ﬂ _ e 3 A A H _ . -

connect strategy with execution, providing our clients

— ——

with a smooth experience and measurable results.
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Foundation
L/ Our people are our greatest strength.
Every member of Sawary is a pillar that
supports ideas and helps them grow.
N

Reliability ’ ‘ Transparency
We foster an environment where clients and 0 ll I‘ We value openness in communication,
team members feel confident, supported, planning, and execution because lasting

Strong relationships begin with trust and
are sustained through commitment—to
both our clients and our team.

and secure, regardless of the challenge. Va lu es partnerships are built on honesty.

Resilience - o

In a fast-moving industry, adaptability and
consistency remain part of who we are. A\

Purposeful Innovation

We don't create ideas for the sake of
creativity; we create solutions that can be
executed and deliver real value.
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What We Do
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§'/
Advertising Campaigns

From strategy to execution,
we build campaigns that
connect with audiences and
create measurable impact.

.
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Creative Production

Photography, videography,
storytelling, content
creation, and media coverage

that bring ideas to life.

~
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nd

Events & Conferences

Planning, management,
production, and execution
of experiences that leave

\ lasting Impressions.

2
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Brand Experiences
Activations &

Designing, producing, installing,
and operating immersive
spaces that transform brands
Into memorable experiences.
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What You'll Find
at Sawary?

Long-term
partnerships
built on trust

End-to-end
creative solutions
under one roof

) (&0

Professional project A multidisciplinary
management team of specialists

Flexible execution that
scales with your needs

Fast, efficient
delivery
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Our Process
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Understand Create Build f Deliver Measure

Impact
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Our Culture

Lo
.....

Just as masts support one another to keep a
structure standing strong, we believe collaborati
is the foundation of every success. 4
At Sawary, we share responsibility, ov
challenges together, and pursue promisin%fdeas
until they become achievements, we're proud t%

stand behind. —
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Who Do We Work With?

People with ideas worth bringing to life.
Brands that believe details make the difference.

Clients looking for a long-term partner,
not just another supplier.

Businesses, founders, and organisations
with ambitions too great to remain on paper.
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What We'd Like to See More Of?

Braver Idea

The market doesn't n¢
the same. It needs e
with their own ide

ger Partnerships

her build relationships that
r years than deliver projects
en within weeks.

Impact Before Reach

Numbers matter, but meaningful impact is what
people truly remember.
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What Do We Leave Behind?

Memories

Every journey begins
with an idea, but it's
remembered through the
experiences it creates.

Relationships

Trust grows through
shared journeys, turning
partnerships into
long-term success
stories.

2026
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Impressions

We create anticipation
before the event and
lasting impact long
after it ends.

Results

Success is never the
finish line. We celebrate
achievements, share
their value, and inspire
what's possible next.




Turning Challenges into Opportunities

: "We want something

% different.”
We uncover opportunities
others overlook and turn

them into distinctive
experiences.

"The event is just
around the corner."

We believe every great

oo~ : )
experience begins long
before launch—and
continues well after it's over.
2026

"We have an idea,
but we don't know
where to start."

We transform scattered
thoughts into clear,
actionable strategies.

"There are too many
objectives and not
enough time."

We bring every moving
part together under one
streamlined process.
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Our Process

Yes Mindset
A mindset that looks for

Strategy

We think before we execute

Adventure
We embrace curiosity

- Ny

possibilities and solutions °
Instead of limitations.

Relationships

e andaren't afraid to
explore bold ideas.

Wonder
. We always search for

We value partnerships ®
more than projects.

2026

the element that leaves
people inspired.

"~ «

Action

Great ideas only matter |
when they're brought to life. [
|
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Partnerships Built on Trust

$ OANEIM

LNgu el Jo—— il BROADBAND

Bank Nizwa Al-Bandar el glaild piloe]
A collaboration where creativity met A partnership founded on the belief An ongoing partnership focused
knowledge, delivering purposeful that exceptional experiences begin on designing campaigns, creating
content and design that long before execution—and meaningful experiences, and
strengthened public awareness and continue to create value long after delivering messages that connect
continues to create lasting impact. the event is over. with communities In  more

engaging and impactful ways.

2026 s



Silg—w

SAWARY

Who stands behind this vision?

 Delivered 20+ awareness campaigns.

e Planned and directed 15+ events and experiences.

e Led multidisciplinary teams and managed
large-scale projects.

e Delivered workshops and strategic consultations in
content, campaigns, and experience design.

73

Every chapter of my journey, and every project I've been
fortunate to be part of, has shaped me before I could
shape it. Over the years, I learned that ideas alone are
never enough, and that meaningful success is never
achieved by one person. It begins when people share a
common purpose and move towards it together.

Mohammed Al-Khusaibi
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That belief is what gave life to Sawary

= "'We may not always be the biggest team
In the room, but we'll always strive to be
the most committed to every idea we
take on. Because we don't see projects
as tasks to complete; we see them as

journeys we're proud to be part of."

= " Above all, I hope Sawary becomes a place
where ideas are given the opportunity to
grow, and where people who believe In
meaningful impact come together to build

something that truly lasts."
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Building Ideas To Stand Strong




